LUXURY IN THE SKY ~ LUXURY LIFESTYLE TODAY

On June 10, high above the city of Dallas on the 18th floor of the Azure Luxury Condominiums, Fashion Group members enjoyed wine and hors d’oeuvres while listening to a panel of experts discuss luxury lifestyle trends today.   Terri Provencal, FGI board member and group publisher of Modern Luxury Dallas Magazine moderated the panel that included Gabriel Barbier-Meuller, Shirley Pieratt, and Chuck Steelman.  

Luxury defined is “something that is expensive or hard to obtain, that provides comfort, pleasure or enjoyment but is not absolutely essential. Sumptuous surroundings or living”.

Luxury is the $1.2 million condo on Harwood Street, the Birkin Handbag from Neiman’s or luxurious beauty products from Lady Primrose.  Some experts say real luxury is gaining control of time, whether in personal or business life.  Our panel shared what luxury lifestyles mean to their professional businesses. 

Chuck Steelman, PR manager of Neiman Marcus -Willow Bend, says retailers are offering a variety of options for shoppers.  Those who shop on-line typically during lunch hour and those who visit the store because they want to be entertained. Product designers have to get more creative with designing product to attract shoppers who are looking for a “difference” or capture impetuous shoppers.  The media is creating an illusion that people are not spending money. Chuck’s approach to this negative news is “instead of selling a bottle of water, sell a swimming pool!” Chuck has a colorful background, starting his career as a Broadway and theatre actor, then moving on to the MGM Mirage as Fashion Director. Steelman knows fashion, but is also passionate about devoting time to the community, such as the Star Children’s Charity and of course the Fashion Group.  He was formerly the Regional Director of the New Orleans Region.

Vanity supersedes money when it comes to the luxury beauty market.  Lady Primrose, a manufacturer of luxury bath and skin products, is proof that people are spending money on beauty products, especially if it makes them look younger.  Shirley Pieratt sits at the helm of the marketing and advertising arm of Lady Primrose and has driven the company to exponential growth with product placement in Neiman Marcus and specialty retailers. The gift industry and travel industry has helped to bring Lady Primrose to new heights.  Airplane and hotel products provide snippets of luxury that can be carried with the customer and experienced again later.  Natural products are in demand and people don’t mind spending more to get them.  Lady Primrose is doing its fair share for the environment by creating “vegan” based products and Eco-friendly packaging.  Shirley agrees with Chuck that creativity and innovation is needed to get businesses out of a slump and sustain customer interest.

Globalization, travel and art play a big part in the luxury market in Dallas.  Gabrielle Barbier-Mueller knows this very well as founder and CEO of Harwood International, a vertically integrated real estate development firm. Gabrielle’s luxury market is alive and growing in Dallas with the development of 17 city blocks, named Harwood City, including 18 luxury apartments. Azure Luxury Condominiums is one of Gabrielle’s current construction projects.  It boasts an 86% occupancy rate and a tenant list from 16 countries. According to Gabrielle, people with money and time satisfy their intellect by collecting art, art that touches them personally.  Travel (sometimes on private jets) affects the luxury market too as people are purchasing 2nd homes or condos either as vacation homes or in other cities where they may have relatives.  They want their activities to be closer to “home”. To sum it up, the luxury market must maintain a competitive edge through creativity, unique product offerings and convenience to thrive in today’s economy. 

